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Cover Bottles

I asked Dave Smith for a photo of the bottles shown on the front cover because I
thought some of our overseas members may be interested in seeing a sample of the
beer miniatures produced in New Zealand. Unfortunately, they are as rare as hen’s
teeth and now only available from collections and antique shops. Even though I now
collect beers I haven’t been able to buy any of the local ones yet.

The only real chance to buy some was at a local auction, several years ago.
Unfortunately, Dave saw the notice in the newspaper and turned up. At that point
I decided to withdraw from the bidding as I still had a mortgage to repay.

The New Zealand beer market used to be dominated by independent regional
breweries like Wards (Christchurch) and Speights (Dunedin); each with their own
(often acquired) taste and devoted following. As a Southlander I was raised on
Speights - my mother used to say it would kill anything in your instentinal tract.
(Only kidding, folks, but it used to be really bad). Since the 1960s, however, the
scene has been dominated by the two giants New Zealand Breweries and Dominion
Breweries, who, in some cases have kept the old labels going to take advantage of the
customer bases (and to avoid armed insurrection - New Zealanders take their beer
drinking seriously).

Lately there has been a proliferation of smaller, boutique, breweries, some of which
make some very good beer, and offering the discerning drinker a bit more variety..
The Stockton Ale is one of the these smaller operators nibbling away at the big boys’
sales.

Some pubs are even getting into the act and brewing their own supplies on the
premises. The Shakespeare Pub in Albert Street, Auckland is one of these. Their
King Lear traditional brown ale is a very potent brew. They also make a very nice,
and slightly alcoholic, ginger beer.

Overall, the beer scene in New Zealand is a lot more interesting than it used to be.
Imports, the independents and the majors provide a wide selection of beers for every
taste. Many pubs offer four to five beers on tap and a wide range of bottles in the
fridge. I can even buy Speights on tap in my local - I must admit that it doesnt taste
too bad these days.

Bottoms up!!




Drambuie
— History In a Bottle
Drambuie is dosely linked with one of the most

v romantic episodes in the history of Great Erita.in.
When James II was run out of England for tryi
convert the country back to Catholicism, he 1l ti:l
France. His son and then his grandson made at:.E‘T‘pr
to regain the throne, earning for themselves in turn the
titles of the Oid Pretender, and the Young Pretender.

Prince Charles Edward Stuart (1720 — 1788) was the
‘mung Pretender.* Eﬁn:'.;e Prince Charlie”, as he was
czlled by his devoted Seots, led the fingl and mest famous
invasion of England.

He and his men landed on the Idle of Skye, off the coast
of Scotland. They had a great many svimpathisers in
Scotland, because thet was where the Stuart monarchs
had originally come from

Prince Charles and his g*-r.w. ing army marched south,

towards London. col ecting Royalist supporters as "le.
went. Theattempt cn the "'one failedand thearmy v
chased north to their final stand a2t Culloden, *e
Inverness.

Here the Young Pretender’s cre'a_‘“s ended in th
massive 5aag’f*.£-r of his forces by the British army on
Culloden Field in 1745. Bonnie Prince Charlie escaped
to the Isle u‘r.--. e, zrd fled back 10 France.

The story tells how one of Prince Charlie’s helpers who
plaved an 1m:3-unam role in assisting the Prince to flee
to France, was Captain John Mackinnon. The Prince is
said to have rewarded Mackinnon with his only remaining
possession — the trezsured secret recipe for Drambule
Ligueur.

The secret of how Drz:"m.e is made has remained with
the Mackinnon familv, and its r:',u,....m...."e has been
carried on by = "hcm.:s-~e generations of Mackinnons o
this day.

In a new on -going promotion, the label on each
Drambuie bottle tells the storv of Bonnie Prince Charlie’s
landing in Scotland and his unsuccessful attempt to
regain the throne of England.

The name “Drambuie™ comes from Gaelic, and means
*the drink that sazisfies™.

Drambuie media advertisements, posters and table
tents promote the Historical theme.

For an exciting new taste try these new drinks which
are listed on the table tents!

Chambuie
: Pour two measures of Drambuie into 2 flute. Add
ice. Fill the flute slowly with champagne or

sparkling white wine.

Dry Dram
In a short glass, pour two measures of Drambuie
o}er ice. Top up with ginger ale. Add a sprig
ol mint.

Peaches And Cream

Peach schnapps, peach wine, peach cooler, peach
anyway you want it seems to be the latest and

greatest iquor taste fad.
Eeu ar sweet flavour and aroma of peach can be
fmnd n i White Peach and Baron Von Scheuter

Peach Schnapps, the two latest additions from Allied and

the customer verdict is “‘just ]:-e:ac."

Vaceari White Peach comes from the famous Galliano
COmpany near M..'“ A popular Fght mixer. it has an

flavour and
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From Jim Beam in the U.8.A
product : Baron Von Scheuter Peack:

ca h;r storm — the “Fuzzy Navel ™.

with lote of ice. mix one 7
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|doesn’t put a few hairs around vour Teliv b

1s 0O Jrang
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Both Vaccari Peach and Baron Vo Scheuter ha Ve 3
recommended "'ﬂnﬂ'.E trade price undert wenty doll fars
— good value on the shelf, a“d profiizble in the bar!
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THE STORY OF

Irish Whiskey

By John C. Ryan

Health and long life to you

Land without rend fe you

The woman [(or man) of your cheice to you
A ckild every year fe you

And may you be half an hour in hearen
before the devil knows pou're dead!

t seems likely that the Irish, not the

Scots, invented whisk(ely; the first

record of whisk(elv distilling is
lost in the mists of time, but there are
references to Lisce Beaths in
Ireland as early as the sixth
century AD. Those are the
words in the Irish language
for the Water of Life, and it
seems likely that Irish Mis-
sionary monks, bringing
Christianity to Scotland in
the 13th century, also
brought the secrets of dis-
tilling and taught the Scots.
Irreverent Irish people say
the Scots are still practising
- they haven't quite got it
right yet!

But it is a fact that Irish
whiskey has a much richer history than
people realise: up to the beginning of
this century Irish whiskev, not Scotch,
was much the best known whisk(ely
type in the world, including Great
Britain, and the world's cldest licenced
whisk{e)y distillery is in Ireland, in the
village of Bushmills, nestling near the
coast of Co Antrim. Here the Old
Bushmills distillery was founded,
maybe as early as 1276, but it is re-
corded that they received their licence
to distil in 1608, and this makes Old
Bushmills the world’s oldest licenced
whisk(ely distillery.

In the 18th century, Dublin was the
Second City of the British Empire and
the seventh largest city in the world.
Irish whiskey had already acquired a
repulation for greatness, but among
Irish whiskeys, the Dublin whiskevs
were particularly prized, and during
the latter half of the 15th century many
famous distilleries were founded in
Ireland’s capital.

Among the founders was John

ﬂ IRELAND

Jameson, who set up his distillery in
Bow St near to the heart of Dublin in
1780, during the golden age of Irish
whiskey, and quickly acquired a repu-
tation for making the finest Irish whis-
key in the world - a position Jameson
still has todav.

These are the two Irish whiskeys
that are sold in New Zealand .t\ja}
along with Tullamore Dew which is
well known as the perfect ingredient
for Irish coffee.

Jameson and Bushmills Irish whis-

Some of the famous brands of Irish whiskey, including Jameson,
Bushmills, Paddy, Powcrs and Tullamore Dew.

kevs are made from pure Irish water
and choice native Irish barlev. Part of
the barley used is first malted but,
unlike their cousins in Scotland who
dry their malt over an open peat fire
which gives a smoky flavour to the
final whiskey, the distillers in Ireland
dry their malt in a closed kiln, so that
the smoky flavour is deliberately ab-
sent.

All Irish whiskey is then distilled
three times in huge copper pot stills to
achieve the maximum purity of the
spirit —no other whisk(ely in the world
is distilled more than twice. Finally it is
filled into ocak barrels and put away to
sleep for years in vast, dark, aromatic
warehouses, for onlv time can com-
plete the magic of Irish whiskev.

Jameson is the world's langest sell-
ing Irish whiskey, and has been known
world-wide for more than 200 vears.

Jamson is delicious when con-
sumed on-the-rocksasin Amwrica, with
water a= in Ircland, or with ~awda a< in
Foglamd. 1t
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because the absence of any smoky taste
makes it uniquely mixable.

Two deluxe brands from the Oid
Bushmills Distillery are sold in New
Zealand — Black Bush and Bushmills
Malt.

Black Bush Irish whiskey is pro-
duced from a mash of malted barlev
and is triple distilled before a long
aging. Finally the mature single malt is
blended with a small quantity of single
grain [rish whiskey, pemaTI}' distilled
to marry unusually well. This adds a
final touch of smoothness
which distinguishes Black
Bush from other deluxe
whask{elvs. Thetasteof Black
Bush is unique and is some-
times described as the ~
gnac” of Ireland; an Irish-
man would probably con-
sume Black Bush onits own,
without ice, without water,
without any additions, as a
digestifafter an excellent din-
ner when theconversation is
flowing.

Bushmills Malt Irish
Whiskev is made from the
same two natural Irish ingredients -
pure Irish water and choice native Irish
barlev — as well as centuries of experi-
ence. Bushmills Maltis made only from
100 per cent Irish malted barley — no
other grains are used for this brand,
which accounts fot its particular taste.

Bushmills Malt is the only Single
Malt Irish whiskey in the world and is
well worth comparing with the finest
from Scotland — the absence of any
smoky taste makes it particularly deli-
cate. In Ireland, the normal habit of a
whiskey drinker would be to add a
small quantity of fresh water, at room
temperature, to bring up the flavour,
and this is the perfect way to con-
sume and enjoy Bushmills Malt.

May the road rise 1o meet pou
Muay the wind be always i pour back
May the sun shine warm upon your foce
And the raing foll soft upon yeur ficlds
And uniil we meet sgain
May God hobd yow in the hellew
wf His Hand -



Czech Stocks

Well, you will already

know (from the Jan/Feb

1991 issue: Editor) that in
Czechoslovakia there are

Stock miniatures coming

from Boskov near Pilsen.

But you probably don't

know how the name Stock

got there. The Bohemian countries, as
a part of Czechoslovakia, were under
the Austrian flag till the end of WW1.
At that time a part of today’s Italian
Republic was also an Austrian
Territory. This included the town of
Trieste, the seat of the Stock S.p.A.

The firm of Camis & Stock built a
distillery in Boskov to serve the
Bohemian market. In the first
Czechoslovakian republic after 1918 the
Boskov distillery continued to produce
the Stock brands such as the Stock
Brandy Vieux (the bottle on the left).

After WWII all the
distilleries in
Czechoslovakia were
nationalised but the
distillery at Boskov kept
the name of Stock
Distillery Plant Pilsen-
Boskov. you can see this
on the label of the middle bottle; the
Stock Brandy Special.

In the 1970's the Boskov distillery came
under the ownership of the West-
Bohemian Distillery National
Company, as you can see from the
label on the Stock Brandy Original
bottle (yes, you're right, the bottle on the
right).

Another Stock brand from Bozkov was
a cordial called Stock Fernet but today
it isn't bottled into miniatures.

MINI BOTTLE COLLECTOR
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Single malt scotch whisky
now challenges fine cognac

Engllmdtmthnﬁc_rhmlhlg

While sales of ordinary whisky
stagnated in the 1950s, the market for
classic single malts grew rapidly. Export
volumes trebled

But the sootch market is shll
dominated by blended whisky, a mix of
about one-third malt and two-thirds
grain whisky. Single malis with such
tweady names as Glenmorangie and
Laphroaig come from just one malt
whisky distillery and are generally at
Jeast 10 years old.

They have distinctive flavours that set
them apart from mass market blends.

The quirkiness of the single malt ako
gives it the marketing benefit of
“designer appeal”, which cognac alen
enpoys. But the malt’s versatility is seen
2% a key advantage in it table-top banie
with the French brandies. Analysts
believe single malls may start o
produce the kind of profit per botile
only cognace can command at present.

The econocics of single malt whiskies
already put them in as class sbove their
blended scotch counterparts Mals
account only for some 36% of total
scotch whisky sales by volume, but 5%
by value - and are being heavily
promoted. Malis daim some 10 o 12%
of total whitky advertising,
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The promotion is paying off.

One independent whisky maker,
Highland Distilleries, saw a 22% rise in
volume for its top three malts Highland
Park, Tamdhu and tongue-twister
Bunnahabhain in the year to the end of
August

The managing director, Mr Brian
Ivory, said that the single malt market
has great potential and could almost
double to reach 6% by volume by the
end of the decade, and eventually reach
10 1o 15% of scotch whisky exports.

Highlapd's leading single malt
distillery, Highland Park on the
windswept Orkney Islands just off the
nocth coast of Scotland, is only one of 5
of some B0 whisky distilleries that sdll
malt their own barley wsing peat fires
which give the whisky a distincive
peaty flavour.

Highland Park. the most northerly
scotch whisky distillery, is now starting
to market a vintage” limited edition 24-
vear-old single mall in addition to it
12-year-old, which is one of the world's
10 best sellers.

The industry was quick to seize on the
promotonal value of whisky trails,
where keen connoisseurs and visitors
can four selected distilleries in isolated
highland glens.

The biggest boost to the single malt
market came in the mid 1960s when
family-owned and operated William
Grant and Sons became the first group
to market a single malt whisky outside
Scotland. Glenfiddich became the firm
brand leader, with about a third of the
world's market but the others quickly
followed.

Glenfiddich struck deep into cognac’s
home temitory. It now outsells the top
cognac brand in France, which has
become the world's second b
market for malt whisky, after Britain.

Mr Malcolm Todd, marketing
mansger at Macdonald Martin
Distilleries, a relatively small group,
said that his frm concentrated on a
strong traditional image with
Clenmorangie single malt produced by
only 16 men at its small highland Tain
distillery. Even so, Glenmorangie is the
No. 2 most popular single malt in
Seotland.

Mr Willie PhilEps, managing director
of another small independent distiller,
Macallan-Glenlivit - the Macallan is fifth
on the world list - says malts are more
easilv digested than cognacs and havea
wider range of types.

The single malt has been 2 success
story for the smaller and privately
owned groups rather than the four big
multinationals which acoount for 70% of
the scotch industry. Three of the
world's top four malts come from the
small groups.

But the mulinatonals had o take
maore notice of the single malt markes
Seagram, the Canadizn drinks giant,
owns the second and third largest
single malt brands - Gen Grant and The
Glenlivet

The three other major scotch whisky
groups, Guinness, Grand Metropolitan
and Allied-Lyons are also increasing
their interest in the sill small but fast
growing market.

Reuter (Kirkwall, Orieey)
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Life continuss to serve us up a mived
menu of ironics. some sweel, some
sour. But for those behind the bron
Curtain - or [roey Curtain, if vou Tike -
one of the most oymical must the West's
hysteria over the wvogue wvodka
Stolichnave. While the Russians stand
in interminable cheques for a couple of
toilet rolls or a Joaf of bread, Good life
capitalicts are quensing at exdusive
nightspots for a glamonous glass of
“Stoli”.

Stolichnaya & the hip nip: Cointreau
on ice the Deiquirie and the old
Bacardi and Coke have all =ken a back
s=at to the Seoll it is plosmod in a glass;
a sophisticated salute to Soviet style It
is Mikhail and Raisa winning the West
with 2 Molotov cocktall of charm and
sinoerity.

Khnshchey and Breshnev both
enjoyed their vodia but they did not
have that Stoli sthyle. Khrushchew Jooked
as though he may have been 2 murps
drinkesr and Beezhnev gave the
impression that be may have given
oonstipaion tonic 2 mudge _ albest
unsuccessfully
Vodka has long been hailed as the
drink of peasants, workers and tsars but
Solichnaya iz definitely more prince
than proletariat. In the dassless Soviet
sodety, it has boen named from the
word Stolisa meaning “premisr” and
“prestige”. Its atmibutes are -said to be
smioothness, purity and delicacy, and
the Yuppics have embraced this Prince
of Vodkas™ as quite the most cxotic way
of peiting just a little bit silfy.

Al the trendy Metropolis nightspot in
North Sydnev, where they consume
Stolis fike lollies, Toesday is declared
Clasnot Wight and you are banishad to
a social Siberia i vou don’t get info the
froren Ravourad vodkas Chili Vodka,
Lemon Vodka and Pepper Vodia are
the fashionable manifestations of what
is virhually 8 proof pure alcohol,

Stolichnava’s own
survival manual s only
partially convincang in
this regard.

“Drink Solichnaya
like the Russiane do,” it
implores. "Cool It
before drinking, use a
small liqueur-size glass,
and toss it off straight
The sensation you
experience this moment
is truly matchless.” Have you noticed
how their use of the English lainguage is
so much more deft than ours when it
comes to describing trauma?

This “matchless” sensation i further
descnbed 25 “Slolichnaya bites like a
frost and warms you at the same time.
Its B prowd strength stays somewhere
in the subcotsdousness rather than
actually comprchended. Pve heard of
the number of Russians suspendad in
vodia induced subconscousness is
creating something of a social problem
back in the USSR, but | guess vou find
a Metropolis st everywhere.

The fir=t mention of vodka written in
Kussian dates back to the 12th cmntury,
but the quality of Russian vodia has
been comttantly  refined over the

centuries, Indead, Peter the Great
Emperor of Russia, degeed strict
observanoe of the vodka-distilling

technology, which, even in his day,
achieved a surprisingly advanced level.

There are, however, subide bt
recognisable varistions in the taste of
varipus  imported vodkas and a
considerable gulf betworn the domestic
brands and the imports. The finest
imported vodkas are generally softer
and smoother, and more rounded and
velvety on the palate.

The key factors in a quality vodica are
the source of the spirit, the aste of the
water uted and the filtration prooess.
Vodia can be and has been made from

East charms West with hip nip

such base materials as wheat, potatoes,
oo, Tve, suagar beet and during hard
times, wood pulp. This news could
povide something of a setback for
South Coast oonservationists.  The
major credit for petting the vodka ball
rolling en the international scene goes
to the Smirnoff brand The company
was founded in Moscow in 1818 and by
the end of the century was slapping its
label on one million bottles a day. It
was the only vodka served at the tsar's
table but, when the revolution @me,
Viadimir Smimnoff decided 1o wavel for
the sake of his health and fled to Pars.

It was not really untl adter WW [ ihat
viodka popularity began it metooric rise
in the West. Pablo Picasso once said
that the greatest discoveries of the post-
war West were Brigitte Bardot, modern
jazz and vodka

With the super-slick Gorbachev PR
machine stamping sophistication on to
everything Soviet, today it's the USSH-
distilled product that is capturing the
public’s imagination worldwide New
York has even oested a temilying
diplomatic hybsid known a5 the Sake-
tini - equal parts of vodka and sake

And the Russizns insist that only the
fumes of the vodka will inchriate vou
Their advice is to 1oss it straight hack
deep down your throst with a single
swallow. Apparently this should be
accompanied by a hearty salutation
such a5 “Na zdrooys peg do drs” (To
your health and bottoms wp) which
booomes casier to sayv as the svening
Progresses

Someone once todd me with a
perfoctly straight face, that the Russian
prasant gets the most out of vodka by
throwing it back then burying his face
in a loaf of Back bread.. [t sounds like
better theatre than efiquette. however,
and certainly should not be attempted
by the local Soli Wally serking social
approval at Metropolics,
From an snomymes Australan merspeper,
contritated by Russell Thomson



Home still
turns out
$3 bottles

Retired business-
man Mzlcolm
Willmott has come up
with a unique way 1o
save money and still
enjov hife 1o the full
The former Timaru
man 1x markeling a
pariable sull which
enables enthusiasis 1o
brew their own whis-
kv, rum, gin. bourbon
or vodka at home.

The sull machin-
erv, fescembling a
lerge saucepan with
pipes, 15 available for
255 plus the rfaw ma-
tental required (o pro-
duce a liquor.

End product

The end product
costs about X3 per
bottle compared o
the retail price of
more thap Eli at a
bodiie slore.

_ There 15 hitle dii-
Ierence in the taste.

Stainless steei, plastic tubing, the right ingredienls and a liftle patience

If the correct pro- Willmott's portable still allows you to make your own spirits.

coedures are adhered

Mr Wilimott claims that 4.5
lirres of hiquor can be made from
20 lares of distillate.

The aging process to consum-
able product takes less than a
week, compared o up to two years
for normal processing, and the fi-
nal product 15 proving to be out-
standing.

The secret to success 15 an the
nghi amount of distillauon and
the correct amount of flavouning
essence 10 create the character of
the hguor. Sharp-nosed coanms-
scurs have already sampled the
first 2ffonts and will attest to the
authenticity of the wvaried
products,

Two years of rescarch have
gpone mio the dea with a retired
indestnal chemist in Auckiand
spending many hours perfecting it

Imiteally, Mr Willmeout con-
tends that the process s suited 1o
thivse who L :n fl_rl'I.'I.LrJ‘ a prodoct
wich 15 ¢called a “wash™

Wih special ingredients, this
should Produce 3 cadredt alcodid

level of 10 per cont, but the fer-
mientalion process 15 cntical t.:u the
product.

This 15 then distifled o ge
about 20 litres 1o finally produce
4.5 litres of liquor.

Five 1o six hours should be al-
lowed for distillation, 2 process
which should be slow and carcful,
Final filtration takes about three
hours per bottle.

Cannot explode

Mr Willmoit says that the
cqupment cannol eaplode

The process provides an alter-
native 10 higher pnced commer-
ctal prodocts, byt could never
compete on national terms. To
manulaciure hiquor i commercal
terms would reguire huge outlays
for equpment and the handling
-_h.';r.:-:v waorald be prohibative

However. Me Willmont hopes

that Sus enterprse, which s al-
TR tiracting n esi lrom
Martldamd o the Hiuii, wiall by

% L L1 1y gsiness

Product
passed
taste test

rts U jnlimited

15 yet Ell‘l-(hhq:l'_lu'ld:;;
nve formet lm'}
buamc:-bma". Ma n.i 1'0
willmott can 200 2
his list of suu_r:__1
The interest =°
shown wall be
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COCKTAILS

As a special service to members, the Cocktails this month will feature Pick-me-ups.
For those innocents amongst you, and there must be at least one or two, who have
not suffered the torments of "The Morning after the Night Before" these drinks are

reputed to ease the agonies of Hangovers.

Usually these are vile tasting concoctions and in truth most can only offer a little
solace. However, some of those offered below for your experimentation look quite
interesting. My own cure for a hangover is a good painful run to sweat it all out.

Although I remember one time in Taupo......

Porto Flip

4-5 ice cubes

1egg

1 part thin cream

1 teaspoon Benedictine

Put the ice cubes into a cocktail shaker.
Pour the egg, cream, Benedictine &
port over the ice.

Shake until a frost forms; strain and
pour into glass.

Prairie Oyster

dash Worcester sauce
1egg

dash Tabasco sauce
salt & pepper

Put all ingredients into glass, stir and
drink in one gulp. Prepare to jettison
cargo.

Crimson Cringe

2 ice cubes
1 teaspoon grenadine
4 parts gin

Put the ice cubes into glass.

Pour the grenadine and gin over the
ice.

Stir gently and stir.

Flippant Hen

1 egg
1/2 pint ice cold ale

Pour the egg into a tall glass.
Pour in the ale, stir once and drink.

Black Velvet

1 part stout
1 part Champagne

Pour the stout and Champagne into a
tall glass and drink it as quickly as
possible.

Harry’s Pick-me -up

4-5 ice cubes

juice of 1 lemon

1 teaspoon grenadine
1 part brandy
Champagne

Put ice cubes into glass jug.

Pour lemon juice, grenadine and
brandy over the ice.

Stir vigorously; pour into tall glass.
Top with Champagne and serve.



guided tour of
Great Polish Vodka

According to Pabip PIcasso. “sha three most asionishing thngs in the past
natceniury were the biyes, cubism and Polish Viodka™
Even mIXe 3sionsing 15 1Ine moredinte vanety of these greal vodkas, workd renowned yei 50
e known in Ausiralia

A Lively Spirit The Mellow Vodka =

Describad as “the fuxury vodia Luksusowals Krakus Vodka is one of the most excepbonaly

distilied from polalo Spint ang specary refinec. meliow vodkss you could ever 1aste.

An exira refined vodka, distiied from s=ilected

Potsh rye grains, Krakus takes its name from ﬁ\
the ancent Polish capital, Krakow = .
It certsin'y is @ capilal voOxa for coe . l
ceryed well Chiliasd 4o

dosuvres. o
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Pick the Cherry Vodka




100 YEARS OF GLENFIDDICH

In the autumn of 1886, William Grant laid the foundation stone of his first distillery
in the shadow of the ancient Balvenie Castle in Scotland. The first step towards a
lifetime ambition, which continues to this day.

Helped by his seven sons and two daughters, William Grant laboured for & year builcding
his cdistillery in the heart of the Scotiish Highlands anc on Christmas Day 1887 the
family began the first bottling of their now famous Glenficdich Pure Malt Whisky.

Christmas Day 1986 marked the 10U0th Christmas at the Glenfiddich Distillery, which
is still owned and run by the Grant femily, direct descendants of William Grant. On
that €ay, members of the Grant family and the workforce at the bottling hall gave
up a few hours to bottle 1600 cases of Glenficdich Celebration Mzalt to mark the
distillery’s centenary during 1987.

In summer, more than 1000 visitors arrive daily at the cistillery, which this vear will
receive i1s one-millionth visitor since 1269. Here they are told the story of William
Grant, &nd kiltec guides explain the secret which converts malted barley into "the
water of life™.

The distinctive Glenfiddich flavour is the result of malted barley, peat &nd the special
water from the Highlend's Robbie Dubh (pronounced "doo") near Dufftcwn. The region,
called "The Velley of the Deer™ translates in Gaelie to "Glenfiddich". Une of the most
importent aspects of Scotch Whisky is ageing. Glenfiddich spends a minium of 8 years
maturing in oak barrels before being married with other distillations and recuced in
strengih by the addition of Highland water. It is then warehoused for a further 6 months
prior to bottling. Light in colour, fresh and fragrant, Glenfiadich is an elegant malt
whisky with a delicate smokiness and a lingering, slightly sweet flavour and is thie only
Highland Malt Whisky bottled at the distillery where it is made.

Because of its prestige and quality, Glenfiddich is frequently bought as a gift. Glenfiddich
Clan Tins, featuring the threce most popular clan names, MacDonald, Campbell and Maclean,
along with William Grant's Miniature Collection tins each containing two 50ml. bottles of
Glenfiddich Pure Malt, Grants Finest and Grant 12 Year Old Whiskies have proved

popular for this purpose in recent times.

This family run company has come a long way since William Grant, formerly an apprentice
shoemaker and later a distillery clerk, achieved his ambition. Now Scotland's largest
independant distiller, William Grant & Sons have established markets in 180 countries
while Glenfiddich is today, the world's biggest selling malt whisky.




NEW MEMBERS

We would like to welcome the following members to the fellowship of the Port
Nicolson Miniature Bottle Club.

Colin COOK Specialises in collecting whiskies
78 Clifton Terrace
Palmerston North
NEW ZEALAND

Milton C. Pedley Another whiskey collector
Ashlea Road
PO Box 18

Tokomaru
NEW ZEALAND

Richard Wooders Pre 1940 miniatures only
PO BOX 80-226

Green Bay

Auckland

NEW ZEALAND
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BUY, SELL & SWAP

Gianni Pagani, Via Ragnaia 19, 50047 Prato (FI) Italy, would like to swap or buy
Scotch whisky miniatures. He is also interested in collecting the labels of the whisky
bottles.

Daniel Lugosi, III. Széruskert str. 33, Budapest, Hungary, wrote to us in German.
Apparently, Daniel has a large collection but would like to swap. He has asked for
a New Zealand address for somebody to swap with

Arnd Simon, Backmeisterweg 28, 3500 Kassel, Germany, collects only whiskies, but
has other bottles also.

Jim Baiers, 1922 Forres, St. Joseph, MI 49085, USA, collects all types of whiskies
(Scotch, Rye, Bourbon etc), Cognac and Rum

If any members would like to trade, please write to any of the above.



April 12th

- 2.00 pm
May 16th

- Sat 4.30 pm
June 21st

- 2.00 pm
July 19th

- 2.00 pm

August 15th
- Sat. 4.30 pm

September 20th
- 2.00 pm

October 18th
-11 am

D.T.P NEXT MEETINGS
Colin Kilpatrick's, 6 St. Edmund Street, Tawa.
Ken Chin’s, 9 Katuranga Grove, Stokes Valley.
International Pot Luck.
Marjorie Lynch's, 51 Maxwell Avenue, Wanganui.
Shirley Stocker’s, 20 Holland Street, Wainuiomata.
Chris & Janne Matthews, 129 Makarini Street, Paraparumu.
Steuart Goodman's, 22 Anne Street, Wadestown,

Wellington.
Jean Gardner's, 56 Weston Street, Palmerston North.




STOCK LIST

18 The Colonial Collection - 56 Marine Parade $25.00

2. The Colonial Collection - Jewellers Shop §25.00

3 The Colonial Collection - Printer $25.00

=S The Colonial Collection - Miners Hall $25.00

A The Colonial Collection - Fire Station $25.00

6. The Colonial Collection - Waipori Hotel $25.00

Y 3 The Colonial Collection - Cycle Works $25.00

8. The Colonial Collection - Cottage $25.00

9. The Colonial Collection - Drapers Shop $25.00
10. The Colonial Collection - Forge $25.00
11. The Colonial Collection - Butchers Shop $25.00
1-11. The Colonial Collection - Setof 11 $250.00
12. The 1990 Anniversary Set - Wellington $3.50
13. The 1990 Anniversary Set - Akaroa §3.30
14, The 1990 Anniversary Set - Treaty of Waitangi $3.30
15. The 1990 Anniversary Set - Wanganui $3.30
16. The 1990 Anniversary Set - Johnsonville $3.50
17 The 1990 Anniversary Set - Formation of Anzacs $3.50
18. The 1990 Anniversary Set - Commonwealth Games $3.30
12-18.  The 1990 Anniversary Set - Setof 7 $21.00
19. PNMBC 7 Year Itch Ching Liquer $3.00
20. Royal New Zealand Navy Rum, 50th Anniversary $6.50
21. John O'Groats Scotch (Not New Zealand Bortled) $3.50
22. PNMBC 10th Anniversary $3.30
23. Guardians of Taste Lucky 13 $3.00
24, Jim Beam 7th New Zealand Convention Christchurch 1988 §3.50
25, Port Nicholson Gin $3.00
26. Port Nicholson Vodka $3.00
27. Rebroff Vodka §3.00
28. Coachman Gin $3.00
29, Gracey's Gin §3.00

The above prices are all in New Zealand Dollars and are plus postage.

Orders should be addressed to Dianne Opie, Garsed Road, RD2, Patea, Taranaki, New
Zealand.
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THE COLONIAL COLLECTION
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